
Short answer: a US product making certain USDA organic claims generally must identify its USDA-accredited
certifying agent on the label. But the exact words “certified organic by” are not required. The certifier’s name is the
important detail, and it is usually found on the information panel rather than displayed prominently on the front.

That distinction matters when you are shopping. A large “organic” claim on the front is not the same thing as
seeing a certification mark, and the words “natural”, “clean” and “pure” do not establish that a product is certified
organic. Check the certification details and the label category before deciding what a claim means.

What does the certifier line requirement mean?
Under the US Department of Agriculture’s (USDA) National Organic Program, products labelled as “100 percent
organic”, “organic” or “made with organic [specified ingredients or food groups]” must meet the applicable organic
rules. For these categories, the label must identify the USDA-accredited certifying agent. The name may appear
with the agent’s seal or logo, but the familiar phrase “certified organic by” is not prescribed wording.

So if you are searching a package for a “certified organic by label”, look for the certifier’s actual name, not
necessarily that exact phrase. It may appear on the information panel, often near the ingredient list or
manufacturer details. The USDA Organic seal is a separate mark: it can be used on products in the “100 percent
organic” and “organic” categories, but it is not a substitute for the certifier identification required on the label.

The practical takeaway is simple: a front-of-pack claim can catch your eye, but the certifier line helps you check
who certified the product. If the product makes a USDA organic claim and you cannot find the certifier’s name, do
not assume the claim is verified just because the word “organic” is printed in large type. Look for more information
from the brand or certifier, and check whether the claim is being used in a way that matches the USDA categories.

USDA organic tiers: what the percentages mean
USDA organic packaging uses several label categories. They are based on the proportion of organic ingredients
and the production rules that apply—not on how “healthy”, gentle or effective the product is.

USDA label category Organic content USDA Organic seal Certifier identification “100 percent organic” All
ingredients, excluding permitted processing aids, must be organic. May be used. Certifying agent must be
identified on the label. “Organic” At least 95% organic, excluding salt and water; the remaining ingredients must
meet applicable rules. May be used. Certifying agent must be identified on the label. “Made with organic…” At least
70% organic ingredients; the label may name up to three organic ingredients or food groups. May not be used.
Certifying agent must be identified on the label. Less than 70% organic Fewer than 70% organic ingredients. May
not be used. No USDA organic claim on the main display panel; organic ingredients may be identified in the
ingredient list as allowed.

The percentages refer to the product’s organic ingredients under USDA rules. They are not a score for the whole
brand, nor a guarantee that every ingredient is organic. For example, “made with organic oats” is a narrower claim
than “organic”. Read the exact wording and ingredient list rather than treating every use of the word as equivalent.

Seal versus marketing words
The USDA Organic seal is a regulated mark with a specific place in the USDA labelling system. It is not available for
every product that contains some organic ingredients: products in the “made with organic” category, for example,



cannot display it. A certifier may also have its own seal, but that does not turn every front-label phrase into a
USDA claim.

By contrast, words such as “natural”, “clean” and “pure” do not, by themselves, show that a product has been
certified organic. They may communicate a brand’s positioning, but they are not interchangeable with a USDA
organic category. “Natural” in particular can have different meanings in different contexts. Do not use a vague
front-label word as a shortcut for checking the ingredient list or certification information.

This is where the certifier line requirement is useful: it gives you a name to look for, rather than asking you to trust
an attractive claim. The line does not tell you whether the product will suit your skin, meet your dietary needs or
work as promised. Certification verifies compliance with a production and handling standard. It is not a
performance rating.

Organic certification is a process standard—not a product guarantee
Organic certification is about how agricultural ingredients are produced, handled and documented under the
relevant rules. Certified operations are inspected and must maintain records and follow applicable organic
requirements. Depending on the product and ingredients, those rules can address matters such as prohibited
substances, farming practices and preventing contact with non-organic materials.

That makes certification meaningful, but specific. It does not automatically mean that a product is hypoallergenic,
pesticide-free in every possible sense, more nutritious, more effective or safer for every person. People can react to
organic ingredients just as they can to other ingredients. “Organic” should not be used as a substitute for reading
an allergen statement, checking a full ingredient list or following medical advice.

Nor does organic certification replace other forms of product information. Batch testing, for instance, can provide
information about a particular batch for the substances a test measures. It does not, by itself, prove that the
ingredients were farmed or handled to organic standards. Conversely, an organic certificate does not necessarily
tell you the results of every quality or safety test for a finished batch. These tools answer different questions.

Who is responsible: USDA or FDA?



The USDA oversees the National Organic Program and the certification rules for agricultural products sold as
organic in the United States. Certification is carried out by USDA-accredited certifying agents, which assess
operations against the programme’s requirements. That is why the certifier’s name is relevant when you check an
organic claim.

The Food and Drug Administration (FDA) has responsibilities for many food and consumer-product labelling and
safety matters, but it does not run the USDA organic certification programme. A product may fall under different
regulatory frameworks depending on what it is and how it is marketed. For example, cosmetics are not
automatically covered by the same organic labelling framework as food simply because a brand calls them
“organic”. Where a cosmetic contains agricultural ingredients and makes an organic claim, the details of the claim
and applicable rules matter; check what certification, if any, the finished product actually has.

For consumers outside the US—including shoppers in East Africa buying imported products—the key point is to
read the US label as it is printed. A product’s availability in another country does not change what the USDA
category means, and a local retailer’s description may not show the full packaging details. If the certifier
information is not visible in a listing, ask for a clear package image or the name of the certifying agent.

What if the certifier name is missing?
First, check the whole label. The certifier may be listed on the information panel rather than beside the front claim.
Look around the ingredient list, product details and other required label information. The package may also use a
certifier’s name or logo that is unfamiliar to you, so verify who it represents instead of assuming it is a government
seal.

Next, identify the exact organic wording. A product with less than 70% organic ingredients has different labelling
allowances from a product labelled “organic”. Not every item containing an organic ingredient is required to carry
the USDA Organic seal or a certifier line. If the package appears to make a higher-tier USDA claim but provides no
certifier information, contact the manufacturer or retailer and ask for the certification details. You can also check
whether the named agent is accredited by the USDA.

Be cautious with claims that lean heavily on “organic” but offer no clear supporting detail. A brand may explain its
sourcing or testing practices, but those statements are not a replacement for USDA certification when the product



is being sold under a USDA organic category. Avoid treating a logo, an online badge or a retailer’s product title as
proof without checking what it represents.

How to check a US organic product in the shopping aisle
1. Read the exact claim. Is it “100 percent organic”, “organic”, “made with organic…” or simply a claim about

one ingredient?

2. Look for the certifier. Check the information panel for the certifying agent’s name. The words “certified
organic by” are not essential if the required identification is present.

3. Check the USDA Organic seal. It can appear on the 100% and 95%-or-more categories, but not on “made
with organic” products.

4. Scan the ingredients and relevant warnings. Organic status does not tell you whether an ingredient is
suitable for you.

5. Keep testing in its lane. Batch testing may answer questions about the tested batch and measured
substances; it is not proof of organic certification.

6. Ask for details if something does not add up. Request the certifier’s name or a clear image of the complete
label.

What about brands such as Joy Organics?
When evaluating any brand—including Joy Organics—check the specific product and its current packaging rather
than relying on the company name or a general brand description. A company may sell products with different
ingredients, claims or regulatory status. Look for the precise organic wording, the certifier’s name where required,
and any relevant batch-testing information. Do not assume that a testing statement proves organic certification,
or that an organic claim guarantees a particular product outcome.

The bottom line
For US products in the USDA organic categories that require certification, the certifying agent must be identified
on the label. The literal phrase “certified organic by” is not required: what matters is the certifier’s name and
whether the product’s claim fits its USDA category. The USDA Organic seal is useful, but it applies only to certain
tiers. And words like “natural”, “clean” and “pure” are not substitutes for certification.

In the aisle, keep it simple: read the claim, find the certifier line, check the category and treat testing as a separate
piece of evidence. Organic certification tells you about ecocert certified cosmetics standards and processes—not
whether a product is hypoallergenic or guaranteed to perform.
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