
When visitors arrive at your website looking for information on how your consultation process works, you have a
golden opportunity. A clear, reassuring explanation guides them smoothly from first interest through assessment
and then to booking appointments. But this isn’t just about ticking SEO boxes. It’s about meeting people where
they are—often using messy, real-world search language—and taking them by the hand through your service in
the order that makes sense to them.

In this post, I’ll share practical advice on presenting your consultation process online, drawing on expert guidance
from Google Search Central’s helpful content guidance, as well as real-world examples like Releaf (releaf.co.uk), and
tools such as mobile usability testing approaches. I’ll also explain why navigation and homepage clarity are just as
important as your actual content.

Why Showing Your Consultation Process Matters
Let’s first consider why it’s crucial to map your consultation service transparently on your website.

Sets expectations upfront: Visitors won’t feel lost or unsure what’s next if the steps from initial enquiry to
final appointment are clear.

Aligns with real search intent: People don’t always search with perfect technical keywords—they want to
understand how things work.

Builds trust rapidly: Clear, jargon-free explanations reassure visitors that your service is professional and
dependable.

Improves conversions: A defined process reduces decision fatigue and encourages visitors to move forward
in booking a consultation or assessment.

This is backed by Google’s helpful content guidance, which emphasises putting people first, versus writing just to
rank for exact-match keywords.

Understanding Messy Real-World Search Language
We often hear from business owners frustrated that their carefully chosen keywords don’t match what people
actually type. For example, someone looking for a clinic consultation might type:

“How do I get an assessment?”

“What happens during an appointment?”

“Step by step blood test process”

“Is consultation online or in person?”

These are not neat, exact-match keywords. Instead, they reflect real intent—queries embedding questions about
process, timing, eligibility, and next steps.

So when designing your consultation process page (or section), focus on answering these questions instead of
stuffing keywords like “consultation process” repeatedly. For instance, you might have headings like:



1. What to expect at your assessment

2. Booking your consultation appointment

3. Preparing for your first session

This approach satisfies Google’s preference for helpful, human-friendly content while capturing common search
intents naturally.

Start on the Homepage: Fast Reassurance & Clarity
First impressions matter. As you can see from Releaf’s homepage, clear messaging above the fold reassures visitors
immediately:

What we offer: The types of consultations available

How it works: A brief intro to the steps (assessment, follow up)

How to get started: Call to action (book now, chat, phone)

This initial clarity reduces bounce rates and aligns with user behaviour discovered during mobile usability testing,
where people often scan quickly to understand “Am I in the right place?”

Mobile usability testing, done informally by giving testers specific tasks—such as “Find out how to book an
assessment”—helps you cheapwebsitedesigner.co.uk identify points where visitors might get lost or confused. You
do not need fancy software; just observe real users on phones, noting if menus or page flow feels logical.

Design Navigation That Follows the Learning Order
Effective navigation reflects how your visitors want to learn about your service. Instead of forcing links according
to your internal terminology, think about the natural questions visitors ask and arrange navigation accordingly.
For example:

Step 1: Understand the consultation process

Step 2: Check eligibility and what’s required

Step 3: Book your appointment
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Step 4: Prepare for your visit or online assessment

Releaf’s site structure is a great case study here. Their navigation includes direct access to “How it works”
information and easy paths to book appointments without overwhelming visitors with clinical jargon upfront.

Remember, users might not be familiar with your technical language. So avoid using confusing labels in menus like
“Consultation modalities” or “Client onboarding”—instead, go for plain, conversational labels like “How our
consultations work” or “Book an appointment.”

Presenting the Consultation Process Step by Step
The heart of your page explaining the consultation process should map out steps clearly, with short descriptions
and next-step links. Below is a recommended HTML structure that balances user needs with SEO best practices.

Step What to Include Example Step 1: Initial Enquiry

How to contact or request information

Clarify whether there are any prerequisites

Brief reassurance about confidentiality and safety

“You can contact us by phone or via our online form. We’ll answer your questions within 24 hours.”

Step 2: Assessment

What the assessment involves (questions, tests, observations)

Approximate duration and format (online/in person)

What you need to prepare beforehand

“Our assessment takes around 45 minutes and can be conducted remotely or at our clinic.”

Step 3: Consultation Appointment

Purpose of the appointment (review results, discuss options)

What happens at the appointment

How long it lasts



Information on follow-up and next steps

“Your consultation appointment lasts approximately one hour. We’ll discuss your assessment results and
recommend next steps.”

Step 4: Booking Appointments

How to book (online system, phone)

Cancellation and rescheduling policies

Contact info for help

“You can book appointments directly through our website or call our friendly team on 01234 567890.”

Bonus Tip: Add Visuals That Explain Your Process

Embedding simple, professional graphics or icons next to each step helps people process information quickly,
especially on smartphones. Avoid generic stock photos; instead, aim for custom images or illustrative diagrams like
those provided by WebFactory Ltd on Unsplash (credited in related posts). This gives a trustworthy and personal
touch.

SEO and Content Optimisation: Intent and Helpful Content
Thinking about content with real visitors first and search engines second aligns perfectly with Google Search
Central’s helpful content guidance. That means:

Using natural language reflecting real questions and intents, not just exact-match keywords.

Providing detailed answers that address visitor concerns, such as “How do I prepare for a consultation?”

Structuring content with logical subheadings for easy scanning and accessibility.

Encouraging engagement by making next steps obvious with clear calls to action like “Book assessment now.”

Test Your Consultation Process Page on Mobile
More than half of website visits come from mobile devices. Before signing off your consultation process page, carry
out informal, task-based mobile usability testing:

1. Ask testers to find the page describing the consultation steps.

2. Observe whether the navigation is intuitive (can they find “Book an appointment” easily?).

3. Check if the text is easy to read without zooming or side-scrolling.

4. Verify clickable elements are large enough for fingers and spaced apart.

This informal approach saves time and improves real-world user experience far more than code-heavy desktop
testing alone.

Summary: How to Show the Consultation Process Step by Step
Start with a clear, fast reassurance message on your homepage.

Use plain language addressing messy, real-world search queries and user intent.

Create a navigation structure that reflects how visitors want to learn about your service—stepwise and logical.

Break down your consultation process into simple steps with clear descriptions and visuals where possible.



Align your content and SEO strategy with Google Search Central’s helpful content principle.

Test your page using informal, mobile-focused usability checks.

Following these principles ensures visitors don’t just find your consultation process—they understand it, trust it,
and take action to book their assessment or appointments. This approach reflects best practice you can see in
action at successful sites like Releaf.

For visual inspiration, remember to credit resources such as WebFactory Ltd on Unsplash for high-quality,
authentic graphics that enhance your messaging.

If you’d like help crafting or refreshing your consultation process page to meet these standards and pass real user
and mobile tests, get in touch. After 12 years rebuilding sites with attention to messy real-world search language
and user behaviour, I’d be happy to guide you.


