
If you photograph sport in Melbourne long enough, you start to notice a quiet truth about how images get used.
A lot of sports photography doesn’t live on a homepage. It lives on walls, in feeds, beside ticketing desks, and on
the sides of buses. It’s printed as posters, squeezed into ad placements, and rebuilt into new crops for different
layouts. The photographer who only frames for a wide screen often learns the hard way, because the “perfect”
shot becomes a disappointing composition once it’s verticalized.

Vertical framing is not a gimmick. It is a disciplined way of seeing, and it directly affects how believable your action
looks, how legible your subject is at a distance, and whether the final ad actually feels designed rather than
accidentally cropped. This matters for athletes, clubs, brands, and anyone hiring a photographer who needs results
they can publish confidently.

As a Melbourne sports photographer, I’ve developed a workflow around vertical compositions specifically for
posters and ads, especially when the brief comes from marketing teams who need multiple formats. A tall crop
changes the job. It shifts attention, it changes where momentum lands, and it can either enhance the story or bury
it. Here’s how I approach it, what to watch for on field, and the trade-offs I accept so the final images perform.

Why vertical framing behaves differently in sport
Sport photography is full of tight decisions. You’re balancing shutter speed, focus tracking, background clutter, and
the athlete’s expression. Add vertical framing and you also balance geometry.

On a poster or ad, vertical space is precious. There is more room for height and gesture, but there is less room for
side-to-side context. That means the composition must carry the narrative in a narrower lane. If you only capture
the “moment,” you might miss the “moment’s meaning” once everything else gets cut away.

In practice, vertical framing changes three things:

First, the viewer’s eye travels differently. People tend to scan vertically in posters because the format invites that
motion. When your athlete’s body, the ball, the bat path, the jump line, or the crowd reaction all align from
bottom to top, the image feels intentional and readable.

Second, backgrounds behave differently. A wide shot might have depth and layers across the frame. A vertical crop
often samples fewer layers, so distractions become more obvious. A pole, a billboard edge, or a strip of advertising
on the fence can suddenly sit behind the athlete’s head if you crop without planning.

Third, your sense of “safe space” changes. Wide images can often keep action away from the edges naturally.
Vertical crops compress everything, so you need to decide where the athlete will sit relative to margins and where
the negative space will do the supporting work.

That’s why a professional sports photographer Melbourne clients hire for campaigns usually asks about usage
formats early. If you know the ad will be vertical, you can build the photo around the layout instead of fixing it
later.

The Melbourne reality: campaigns meet unpredictable lighting and
locations
Melbourne clubs and agencies often work across venues with very different sightlines. Some grounds are open
and bright, others are half shaded, and many have fence lines, advertising hoardings, and complicated stands.



During rain or evening matches, the background contrast can become intense. In those conditions, vertical
framing forces sharper decisions because there’s less room for error.

I remember a midweek rugby league match where the coach wanted “vertical poster shots” for a local sponsor.
The action was happening near the right touchline, and the crowd fence had sponsor boards every few metres. If I
had framed as usual, the final vertical crop would have cut directly through the athlete’s torso, with sponsor logos
sitting uncomfortably close to the face area. We adjusted on the spot: I repositioned slightly, aimed lower, and
waited for body angles that created clean separation from the boards. The result wasn’t just a tall image, it was a
tall image that looked like it belonged to the sponsor, not a crop that happened after the fact.

This is the day-to-day reason I treat vertical framing as a shooting approach, not a post-production trick.

When vertical framing makes the sport story stronger
Not every action suits vertical composition. The trick is matching framing to the type of energy you’re capturing.

Vertical works especially well when the athlete’s movement has height. Think leaps, high kicks, marks with upward
body extension, overhead actions, goalkeeper saves that spike vertically, and even sprinting moments where the
athlete’s torso leads upward through the frame. Vertical also works when the athlete’s pose creates a clear
silhouette against the background, because posters and ads often get viewed from a distance.

Where vertical becomes awkward is when the action is primarily lateral. A long passing lane, a soccer counterattack
across the width of the pitch, or a set piece where the whole story is horizontal can look cramped in a tall crop. In
those cases you can still shoot vertical, but you need to choose moments where the athlete’s body angle or the
ball trajectory gives you a vertical element to anchor the story.

A useful mindset is to ask, while you’re shooting, “Is there a line I can draw from bottom to top that tells the
scene?” If the answer is yes, vertical framing will usually feel natural. If it’s no, you may still deliver a vertical crop
later, but I generally try to capture an alternate angle too, so the campaign has options.

Body position, silhouette, and the “read from a distance” test
Posters and ads often get seen quickly. People might glance at them while walking, waiting at a tram stop, or
flicking through a phone screen. That’s why readability matters more than pixel-level sharpness at the edges.

For vertical sports photography Melbourne audiences respond to, I focus on these visual checks:

The athlete’s head and upper torso must stay clear of clutter. If the face or helmet region overlaps with a busy
fence pattern, the image feels messy, even if the action is sharp.

The athlete must have a strong silhouette against the background. A dark jumper against a dark evening
stand can disappear unless the lighting helps you.

The action must “start” near the bottom third and “finish” near the top third. That’s not a strict rule, but it’s a
reliable way to keep momentum in the vertical space.

The “read from a distance” test is simple. I mentally blur the background while composing. If I can still tell what the
athlete is doing with that mental blur, the frame has enough separation. If not, I adjust in-camera.

This is where vertical framing becomes a craft, not just an aspect ratio choice. A vertical image can look dramatic,
but only if the composition supports quick recognition.

Shooting tactics: how I frame vertically on the ground



Vertical framing starts with camera position and how you manage your body relative to the athlete’s lane.

Sometimes I shoot vertical on a standard landscape setup and plan to crop later, but for poster and ad work I
prefer to build the composition at capture time whenever possible. That doesn’t mean everything has to be in
portrait orientation on the back of the camera, but it does mean the framing choices are made early.

A few practical tactics I use in the field:

I position myself so the athlete’s movement travels along the vertical axis of my frame. That might mean moving a
step sideways, then changing my height slightly, kneeling or standing with a tighter stance. Small changes matter
because vertical crops amplify edge errors.

I watch for the “frame within a frame” opportunities. For example, a player running through a gap between fence
uprights can create a natural border. In vertical format, that border can make the subject feel poster-ready without
needing heavy editing.

I anticipate where the ball or contact point will land. In many sports, the contact point is visually the center of
gravity. If you crop too tightly around the athlete’s body without considering the ball’s final position, the ad might
feel like it’s missing the climax.

I also shoot sequences rather than single moments. Vertical compositions can shift quickly. One step too early and
the athlete’s body angle collapses into a non-communicative pose, one step too late and the ball flies out of the
cropped region. Burst shooting gives you options, and it’s cheaper to take five frames with the right framing
strategy than to salvage a bad crop afterward.

The role of lens choice and focal length in vertical compositions
Lens choice is a quiet driver of vertical success because it influences background compression and edge distortion.

With telephoto focal lengths, you can isolate the athlete and keep the background clean, which is often valuable
for posters. The trade-off is that the athlete’s body may become compressed in a way that feels too tight if the
crop gets aggressive. Also, if you use too long a focal length at close distances, the athlete’s proportions can look
awkward, especially in vertical frames where heads and shoulders dominate.

With slightly wider options, you can include more of the scene and establish context. But vertical crops can then
pull fence and crowd elements into prominent positions. That can work beautifully when the background adds
energy, and it can also distract if it competes with the subject.

In my own shooting for Pure Sport Images style deliverables, I often aim for enough background separation to
keep the athlete readable, then refine the crop later for layout. The key is consistency. If every vertical frame has a
clean separation and a predictable subject placement, the client’s designer can build posters and ads quickly
without second-guessing the imagery.

Composition decisions for ads: where text will go
Sports photographers are sometimes asked to deliver “clean space” for sponsors, titles, or match details. Vertical
framing becomes a partnership with the eventual layout.

Even if you’re not designing the ad, you can plan for it. The big question is where the text will likely sit: above the
athlete, near the top margin, or in a lower band.

My approach is to shoot with two mindsets during the same play:



Melbourne sports photographer

One is story-first. I frame for the exact peak action, let the athlete be the hero, and accept that text might need to
be placed carefully.

The other is layout-first. I look for moments where the athlete’s body leaves a calmer background region in the
area where a headline or logo would sit. Often that means slightly different timing, or a different camera position
that changes the background texture behind the athlete’s shoulder.

This is not about forcing a composition. It’s about giving the marketing team options so they can create a final
piece that looks intentional.

If you’ve ever seen a poster where the headline overlaps the athlete’s helmet in an unreadable block, you’ll
understand why this matters. The athlete’s face is a branding asset too.

Cropping for vertical posters without ruining the image
Even with careful shooting, you might still need to crop for specific sizes, like 4:5 feed ads, 2:3 poster formats, or
vertical story placements. The way you crop can turn a strong composition into a confusing one.

The biggest mistake I see in post is “just center it.” Sports imagery often relies on diagonal tension and
momentum. Centering can flatten the sense of movement, and it can also move the athlete’s head into an
awkward location where designers want text.

Instead, I try to preserve the visual rhythm of the original moment. If the original frame already has a clean vertical
reading path, a crop should keep the athlete’s head and key action point in the upper region, and maintain some
negative space for balance.

When I crop, I also pay attention to the edge elements. In vertical crops, even a small fence segment can become a
visual line that points toward the athlete’s face. Sometimes that’s fine, sometimes it’s distracting. A small shift in
crop position can remove the worst distraction without losing the action.

If the client needs multiple versions, I’ll often deliver several crop options from the best frames rather than forcing
one crop to serve every purpose. That’s the pragmatic approach. It respects both the photographer’s intent and
the designer’s workflow.

https://www.washingtonpost.com/newssearch/?query=Melbourne%20sports%20photographer


Trade-offs: what you give up when you commit to vertical framing
Vertical framing is powerful, but it is not universally superior. Committing to portrait composition introduces
trade-offs, and acknowledging them keeps expectations realistic.

One trade-off is that you might sacrifice contextual elements. A wide soccer moment can show both teams’
spacing. A vertical crop might remove one side of the tactical story. For posters that’s often okay, because the
focus is the athlete. For match reports or social context, wide might work better.

Another trade-off is that vertical framing can exaggerate clutter in tight locations. If the environment is busy,
vertical crops can make it busier. That’s why I spend time selecting shooting angles that use background
separation, not just moments.

The third trade-off is that vertical action can feel “top heavy” if the athlete’s pose doesn’t support it. If the athlete
is moving toward the camera or staying low, vertical may cut off the action’s implied completion. You can still crop,
but the delivered image may feel less satisfying.

My solution is to shoot with a dual deliverable mindset. Even when the brief says vertical posters, I capture a few
frames that are more landscape-friendly. That way, if the designer later decides they need context, I can provide it
without re-shooting.

A practical vertical framing checklist for Melbourne sports
photographers
This is the only checklist I’ll keep short, because most of the work should happen through observation, not a rigid
formula. Still, having a quick mental scan helps when you’re running between plays, or the light changes.

Identify where the top of the athlete will sit, then choose an angle so the face region stays clear of background
clutter

Keep the main action point within the vertical reading path, ideally bottom third to upper third

Use background separation and spacing, not just “cropping later,” to protect readability in posters

Shoot sequences, because vertical compositions can go from perfect to compromised with one step or one
frame of timing

Plan for text by leaving calm areas where logos and headlines are likely to land

Real scenarios from the field: what works and what doesn’t
Sports photography in Melbourne covers everything from AFL-style athletic power to track events, netball-style
movement dynamics, and grassroots football where the emotion is often closer to the action than the sponsor
wants to admit.

Here are a few real-world patterns I’ve encountered when delivering vertical assets.

High jump and vertical energy

High jump is the easy one, because the sport itself is vertical. The athlete’s body creates a clean line, and the
background can be simplified. Vertical framing shines because the athlete’s pose naturally fills the portrait space.
The key is not cropping too aggressively above the head, because the arch or peak can become cramped. I aim for
enough headroom to preserve the silhouette at the highest point.



Basketball and the problem of “busy halos”

Basketball can be tricky because you often have multiple players, hands in frame, and referees nearby. Vertical
framing helps by narrowing focus. But you still have to manage overlaps, especially near the top of the frame
where signage and stadium lighting can cause bright distractions. I wait for moments where one player dominates
the vertical space while the background activity becomes softer and less chaotic.

Soccer set pieces and the lateral story problem

Soccer set pieces are often the hardest for vertical because the story is frequently horizontal. Even if you shoot
portrait, the best moments might require a landscape crop. When a client wants posters anyway, I look for vertical
cues inside the play: a jump angle, a header trajectory, or sports headshot photographer Melbourne an athlete’s
torso rising into the contest. I’ll also consider shooting from a slightly different position so the athlete’s movement
aligns more naturally with the vertical crop axis.

Netball and the “hand-to-ball” moment

Netball suits vertical framing when you can capture the ball-hand relationship with a clean background. The
athletes move quickly, and their bodies can overlap in messy ways. I focus on body separation and the direction of
the reach. If the hand position and the ball are too close to busy background patterns, the ad may look visually
noisy after cropping.

These examples are not about rigid rules. They’re about matching framing to the sport’s geometry. A professional
sports photographer Melbourne clients trust learns that quickly, often through expensive trial and error.

Delivering to brands and clubs: consistency beats perfection
The biggest advantage of vertical framing delivered with care is consistency. When you hand a client a set of
vertical images that all have predictable readability, the design process moves faster and the campaign looks
cohesive.

In practice, I deliver vertical images with consistent framing logic. Heads are placed with intention, the action point
is preserved, and backgrounds are chosen to avoid collisions with common text areas. That does not mean every
image looks identical. It means each one has the basic ingredients that make posters and ads work.

It also reduces the risk of a late-stage problem. If a designer is choosing between 12 options and four of them
only work in perfect crops, you create friction. If most of the set works in common ad sizes, you build trust.

That trust is especially important when clients are using Melbourne sports photography for sponsorship
announcements, seasonal posters, or campaign collateral tied to ticket sales. They don’t want surprises. They want
images that “fit” the campaign.

Working with Pure Sport Images style expectations
If your client is a sports program that expects professional delivery, or a brand that wants imagery aligned with
their visual standards, vertical framing can become a differentiator. It’s not just about portrait orientation. It’s
about delivering images that survive design decisions.

When Pure Sport Images style briefs come in, I treat the deliverable as a system. The photographer’s job is not to
hand over random great shots. It’s to provide publishable assets for the intended formats. That often means

https://melbourne-sports-photographer.sportsphotographymelbourneau.workers.dev/


shooting with vertical composition in mind, capturing options across a sequence, and making sure the final set
includes enough usable variety for different layout needs.

Clients often appreciate that approach because it respects their schedule. Designers can build ads without
spending hours testing crops. Clubs can publish posters without waiting for re-edits. And athletes get imagery
that actually represents the moment, not just a cropped fragment of it.

Questions I ask before the shoot (that prevent poster problems later)
Most vertical framing issues are preventable if the question is asked early. Even a short call can save a shoot day.

I typically ask about:

Where the images will be used, posters, print media, vertical feed ads, or stories

Whether the client expects logos or headlines to overlay the image

Which sport moment matters most, the peak of action, emotion after the play, or a highlight moment with
context

Preferred style, gritty and high contrast or cleaner and more sponsor-friendly

The deadline and turnaround expectations, because it influences how many crops and versions we plan to
prepare

When those answers are clear, vertical framing becomes less about guesswork and more about strategy.

The fastest way to improve vertical framing: review the deliverables
You can’t perfect vertical framing by only reviewing your shots on a camera screen. The learning happens when
you see the image in the format it’s meant to live in.

After a shoot, I review vertical frames using rough mockups. Not fancy mockups, just quick placements that mimic
a poster headline area and logo band. I check whether the athlete remains readable, whether the key action point
stays inside the crop, and whether the background remains calm enough for text.

That process has taught me where my personal blind spots are. Maybe I tend to put the athlete too low. Maybe I
underestimate how busy a fence line looks in portrait format. Maybe I’m capturing a strong action frame but not
preserving enough negative space for design.

By the time the next match happens, those mistakes show up less, and the vertical deliverables improve naturally.

Vertical framing is one of those skills you build by seeing consequences. Posters expose truth. Ads expose
judgment. And when you’ve delivered enough of them, you develop an instinct for what will hold up after the
designer’s scissors, not just the photographer’s eye.

If you’re hiring a Melbourne sports photographer for campaigns, ask how they approach vertical compositions. If
you’re the photographer, treat vertical framing as part of your craft, not an afterthought. When it’s done well, it
doesn’t feel like “vertical photography.” It feels like the sport, presented with respect for how people actually see it.

Pure Sport Images
23 Grandview Ave, Mulgrave VIC 3170, Australia
+61 413 157 614
office@puresportimages.com.au
Website: https://puresportimages.com.au/
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Top Sports Photographer in Melbourne

Capturing every powerful moment on the field. Pure Sport Images is
Melbourne's go-to sports photography studio. Book your session today!

Every game tells a story, and our sports photography brings those
moments to life. As a leading sports photographer in Melbourne, Pure
Sport Images captures action-packed plays, team celebrations, athlete
portraits, and event highlights with stunning clarity. We work with clubs,
schools, and athletes to c... See more
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