If you buy CBD regularly, the question is practical: should you be able to see a lab report for the exact bottle in
your hand, or is a general testing page from the brand enough? The short answer: for meaningful CBD
transparency, look for a batch-specific certificate of analysis (COA), not just a statement that a company tests its
products.

That distinction matters because products can vary from batch to batch. A brand-level promise tells you what a
company says it does; a batch-specific COA offers information about a particular production run. Neither a
polished website nor a soothing package can substitute for the document. In wellness, as in fashion, the details

behind the experience are part of the product.

That's especially relevant now that wellness language has moved well beyond supplements. Fashion and lifestyle
brands increasingly sell a whole daily rhythm: soft fabrics, recovery rituals, calming scents, and products designed
to live on the bedside table rather than wait for a special occasion. The more often a product becomes part of

someone’s routine, the more important it is to know what is in it.

The short answer: ask for the batch, not just the brand

A COA, or certificate of analysis, is a laboratory report that can show the results of testing on a product sample.
For CBD products, it may include cannabinoid potency and screening for contaminants such as pesticides, heavy

metals, residual solvents, or microbes. Exactly what appears depends on the product and the test panel.
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A brand-level testing claim is broader. It might mean the company has a testing policy, that it tests some
products, or that it works with a laboratory. Those statements can be useful starting points, but they don't tell you

whether the specific batch you purchased was tested—or what that test found.

What you see What it can tell you What it may not tell you “Third-party lab tested” on a product page The brand
says an outside laboratory is involved in testing. Which batch was tested, when it was tested, or what the results
were. A general testing policy The company describes its approach to quality testing. Whether the policy was
followed for the item you bought. A COA tied to a batch or lot number The results associated with a particular

production batch. Whether the report covers every test you personally care about; check the panel.



For consumers, the most useful standard is straightforward: the report should be easy to find, dated, readable, and
connected to the lot or batch number on the package. If the company posts only one “sample COA” with no way

to connect it to a product run, you have less information than the headline might suggest.

Why batch-specific testing matters

Plant-derived ingredients can vary. Harvests, sourcing, extraction, formulation, and manufacturing can all affect a
finished product. Testing one batch does not automatically establish the results of another. That is why a COA for
a different lot—or a generic report without a clear product match—does not answer the same question as a report

for the batch you bought.

Think of it as the difference between a brand’s general promise and a receipt for a specific item. A company may
have good processes, but customers still benefit from evidence that connects those processes to the product in

front of them. The point is not to treat every brand as suspect. It is to make the claim verifiable.

“Third-party lab testing” is a useful phrase only when it comes with details. Who conducted the test? What was
tested? When? Which batch does the report cover? Is the laboratory independent of the brand? A clear answer to

those questions makes the claim more meaningful than a badge or a sentence in a FAQ.

What to check on a COA

® Product match: Does the report name the product or formulation you purchased?

* Batch or lot number: Does it match the code printed on your packaging?

* Date: Is the report recent enough to correspond to that production run?

¢ Testing scope: Does it show potency, and does it include relevant contaminant screening?

* Laboratory details: Is the lab identified, with results presented in a legible format?

¢ Results and units: Are measurements and pass/fail criteria understandable, rather than hidden behind a

vague "approved” label?

A COA is evidence, not a magic seal of safety or a substitute for medical advice. It can help you assess what was
tested and what the results say. It cannot answer every question about how a product will affect you, whether it is

appropriate for your circumstances, or whether the company’s broader practices are sound.



When brand-level information still helps

A brand-wide quality recovery shoes trend page is not useless. It can explain a company’s sourcing standards,
testing schedule, laboratory relationships, and how it handles a failed result. Those details help you judge whether

testing is part of a repeatable process or just a marketing line.

The strongest transparency combines both levels: a clear policy and accessible reports for individual batches. The
policy explains the system; the batch report shows evidence connected to a particular product run. If the company

tests every batch, it should be able to explain how customers can retrieve the corresponding COA.

Look for practical access, too. A QR code on the label is convenient, but it should lead to the correct report—not
merely a homepage or a broad testing statement. A search field for lot numbers can work just as well. If the code

is hard to read or the link is broken, ask customer service for the report and keep the response.

Wellness is becoming part of the everyday wardrobe

The question of proof sits inside a larger shift in lifestyle branding. Luxury used to lean heavily on occasion: the
statement piece, the special purchase, the product brought out for a particular moment. Increasingly, brands are

competing to become part of ordinary life. The pitch is less “save this for later” and more “make this your routine.”

That change is visible in fashion and wellness alike. Comfort-first design, soft textures, easy silhouettes, and
sensory details—warmth, scent, texture, weight—are used to make everyday rituals feel considered. Lululemon
helped make technical comfort part of mainstream lifestyle dressing; now the broader market applies similar logic
to sleep, recovery, skincare, and CBD. The product is framed not just as an object, but as a small part of how a day
feels.

Editorial spaces such as PAGE Magazine reflect that cultural overlap, where fashion, beauty, and wellness
increasingly share the same conversation. And brands such as Joy Organics operate in a category where the
promise of a daily-use product can sit alongside questions about ingredients, testing, and trust. Mentioning a
brand is not an endorsement of a particular product or its lab practices; the useful habit is to evaluate each item

and its documentation on its own terms.

Daily-use products can increase a brand's presence in a customer's life. That makes comfort and consistency
valuable—but it also raises the stakes for transparency. If a product becomes a repeated ritual, customers should

not have to rely on a one-time brand story to understand what they are buying.

How brands can make transparency easier to use

Good disclosure should be designed with the same care as the product page. If a customer needs to email three
times to get a report, the information may technically exist, but it is not particularly accessible. Trust is built

through findable details, not just reassuring language.

For a small brand, Squarespace can help organize a simple site structure: a product page, a testing-and-quality
page, and a clear place to enter or select a lot number. The site’s assets—labels, product photography, explanatory
graphics, and downloadable PDFs—should support the information rather than bury it. A visual identity can be

calm and polished without turning the actual test results into fine print.

A linked Substack profile can provide room for longer explanations: what a COA covers, how a company
approaches testing, and how its policies change over time. But a newsletter or founder’s essay should supplement

the report, not replace it. The COA itself should remain available from the product or batch lookup page.


https://reveriepage.com/blog/wellness-is-the-new-luxury-category

A simple customer checklist

1. Find the lot or batch number on the product packaging.

2. Search the brand’s product page or testing portal for that exact code.

3. Confirm that the report identifies a matching product and batch.

4. Read the date, test panel, and results—not just the brand’s summary.

5. If anything is missing, contact the company and ask for the batch-specific COA.

6. If the brand cannot provide it, decide whether its level of disclosure meets your standards.

You do not need to become a laboratory analyst to ask a sensible question. Start with the match between the
package and the report. If the document is confusing, ask the brand to explain the results in plain language. A
company that wants customers to make informed decisions should be prepared to answer without relying on

wellness buzzwords.

Questions worth asking a brand

* Do you test every production batch, or do you test periodically?

® (Can | access the COA that matches the lot number on my product?

® Which cannabinoids and contaminants are included in the test panel?

* Who conducts the testing, and how can | identify the laboratory on the report?

* What happens if a batch does not meet your standards?

The answers should be specific. “We care deeply about quality” is a sentiment; “enter the lot code here to view that

batch's report” is a process. One may be a nice brand statement, but the other gives a customer something to

verify.

So, do you need a lab report for every batch?

If you want to know what was tested in the specific product you bought, yes: a report tied to that batch is the
most useful document to request. A brand-level testing claim can provide context, but it is not a substitute for
batch-specific evidence. The best version of CBD transparency is both: a credible, clearly explained testing program

and accessible COAs matched to individual batches.

That standard fits the way people shop now. Everyday rituals may be replacing occasion-based luxury, and
wellness language may be appearing everywhere from activewear to home and beauty. Comfort-first design can
make a product feel inviting; sensory details can make it memorable; daily use can keep a brand close at hand. But

none of those qualities tells you what is in the bottle.

Ask for the report. Check the batch number. Look past the badge. A thoughtful routine deserves documentation

as well as good design.



