
What to Check When Ordering Branded Products
for the First Time

Getting the basics right from the start
Ordering branded merchandise for the first time can feel like stepping into a new world. There
are dozens of product categories, printing methods, and suppliers to choose from. The
excitement of seeing your logo on a mug or a tote bag is real, but so are the pitfalls if you skip
the groundwork. A systematic approach helps you avoid wasted budget, disappointing results,
and missed deadlines. This article walks through the key points to check before you place that
first order, so your branded products arrive looking sharp and working hard for your business.

1. Define the purpose and audience first
Before you look at any catalogue or request a quote, get clear on why you are ordering these
items. Are they giveaways at a trade show? Gifts for loyal customers? Uniforms for staff? Each
use case demands a different product. A cheap pen might work for a conference giveaway, but
it will not suit a client thank-you gift where quality matters more. Similarly, think about who will
receive the item. A promotional fleece for outdoor workers needs different fabric and sizing
than a branded hoodie for a university freshers' fair. Write down the goal, the audience, and the
setting in which the product will be used. This clarity will guide every other decision and stop
you from ordering something that sits in a cupboard.

2. Choose the right product for the message
Once you know the purpose, match it to a product category. Drinkware, clothing, bags, pens,
and event products each carry different impressions. A stainless steel water bottle says "we
care about sustainability" in a way that a plastic keyring cannot. A cotton tote bag feels more
considered than a polyester drawstring sack. Consider how long the item will last and how
often it will be seen. Products that get daily use - like a coffee mug or a notebook - keep your
branding in front of the recipient for months. Items used once, like lanyards for a conference,
have a shorter lifespan. For a first order, picking something with lasting utility often delivers
better value. Look at what competitors in your sector give away and think about what would
stand out in a good way.
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3. Understand the decoration method



Your logo will not look the same on every surface. The way it is applied matters a lot. Screen
printing works well for simple designs on cotton T-shirts but struggles with fine detail.
Embroidery gives a premium feel on polo shirts and jackets but costs more and has size limits.
Pad printing suits small items like pens and USB sticks. Digital transfer printing can handle full-
colour photographs on mugs or phone cases. Each method has strengths and weaknesses in
durability, colour accuracy, and cost per unit. Ask the supplier which technique they
recommend for your design and the product you have chosen. A good supplier will explain the
trade-offs rather than just taking your order. For a first order, ask to see a sample of the
decoration on the actual product before committing to a large quantity.

4. Check the artwork requirements early
Most decoration methods require your artwork to be in a specific file format, with the right
colour mode (CMYK for print, not RGB) and at a suitable resolution. Vector files like .ai or .eps
are ideal for clear, sharp logos. If you only have a low-resolution JPEG or a logo that includes
tiny text, the supplier may need to redraw it, which adds time and cost. Ask for the artwork
specification before you finalise your design. If your logo has specific brand colours, check
whether the printing method can match them closely. Some colours, especially bright neons or
very pale tints, are difficult to reproduce on certain materials. A proof or mock-up before
production catches these issues and saves disappointment.

5. Order a physical sample before bulk production
No matter how good the digital mock-up looks, a physical sample tells the real story. Colours
on screen vary between monitors. The feel of the fabric, the weight of the mug, the snap of a
pen cap - these details matter and only a sample in your hand will confirm them. Most
reputable suppliers offer samples for a small fee, sometimes refundable against a larger order.
For a first order, this step is non-negotiable. You get to check the decoration placement, the
print alignment, and the overall quality. It also gives you a chance to show the item to
colleagues or clients before you buy hundreds. A sample might cost you a few pounds and a
week of waiting, but it can save you from a costly mistake.

6. Confirm lead times and delivery dates
Production time varies enormously depending on the product, decoration method, and order
quantity. Simple items like printed pens can be ready in a few days. Embroidered clothing or
engraved drinkware often takes two to three weeks. Add shipping time on top. Ask the supplier
for a clear timeline: when does production start, when does it finish, and when will the goods
be delivered? Factor in a buffer for delays. If you need the products for a specific event, order
six to eight weeks ahead if possible. A rushed order often means paying a premium for express



production or freight, and even then, mistakes are more likely. For a first order, giving yourself
plenty of time reduces stress and allows for corrections.
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7. Understand the costs beyond the unit price
The price per item quoted by a supplier rarely tells the full story. Ask about setup fees for
artwork, screen charges for printing, mould fees for engraving, and any costs for packaging or
assembly. Some suppliers include branding in the unit price; others add it as a separate line.
Postage and packing can add significantly to the total, especially for heavy or bulky items like
filled drink bottles or clothing that ships in individual polybags. Also check the minimum order
quantity. A supplier might require you to buy 250 units of a product even if you only need 100.
For a first order, look for suppliers who offer low minimums or who can split a minimum across
different products. Knowing the full cost upfront prevents budget shocks later.

8. Check the supplier's reputation and communication
A reliable supplier makes the whole process smoother. Look for reviews, ask for references, or
check whether they are members of industry bodies like the BPMA (British Promotional
Merchandise Association). Pay attention to how they communicate before you order. Do they
answer questions clearly? Do they volunteer useful information about product options and lead
times? A supplier who is helpful and transparent during the enquiry stage is likely to be the
same during production. For a first order, avoid suppliers who push you to decide quickly or
who give vague answers about artwork and deadlines. Companies like Bulk Branded have built
a reputation by guiding first-time buyers through the process with clear advice and reliable
delivery. Taking the time to choose a trustworthy partner pays off when your order arrives on
time and looks as expected.

9. Think about packaging and presentation
How your branded product arrives to the recipient says something about your brand. If you are
giving away items at an event, will they be loose in a box or individually wrapped? If you are
mailing them to customers, will the packaging protect the product and look professional?
Some suppliers offer custom packaging or can add your logo to boxes, bags, or tissue paper.
Others will simply ship the products in plain boxes. For a first order, consider the unboxing
experience. A well-presented item feels more valuable and is more likely to be kept and used.
Even something simple like a branded sticker on the outer box can elevate the impression. Ask
the supplier what packaging options they offer and whether there are extra costs.

https://bulkbranded.co.uk/


10. Plan for distribution and storage
Once the products arrive, you need a plan for getting them to the people who should have
them. If you ordered for an event, will you have enough staff to hand them out? If you are
mailing items to customers, do you have the addresses and postage budget? If you over-
ordered, where will you store the surplus? Bulk items take up space, and if your office is small,
a pallet of water bottles can be a problem. For a first order, order only what you can realistically
distribute within a few months. Leftover stock gathers dust and wastes money. Some suppliers
offer a warehousing or fulfilment service, but that adds cost. Better to start small, learn from
the experience, and scale up for the next order.
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Putting it all together
Ordering branded products for the first time does not have to be overwhelming. By thinking
through the purpose, choosing the right product and decoration method, checking artwork,
ordering a sample, and understanding the full costs and timelines, you set yourself up for a
successful outcome. Communicate clearly with the supplier, give yourself enough time, and do
not skip the practical steps like packaging and distribution. The effort you put into the planning
stage will show in the final result - branded items that people actually use and that reflect well
on your business. Whether you work with a specialist like Bulk Branded or another supplier, the
same principles apply: be thorough, ask questions, and trust the process. A good first order
builds confidence for the next one, and soon you will be ordering branded products as naturally
as you order office supplies.

Bulk Branded on social media LinkedIn Facebook

https://uk.linkedin.com/company/bulk-branded
https://www.facebook.com/bulkbranded/

